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Can Consumers Influence the Strategy of Corporate Environmental Management?

Deng Dejun and Xiao Wenjuan

( Business School Guangxi University)

Abstract: The purpose of this paper is to explore the relationship between the consumer pressure and the strategy of corporate
environmental management based on the theory of stakeholder. This paper finds that: the performance of environmental protection is very
low and when defining their strategy of environmental management corporate will not ignore the demand of consumers. Consumers can
influence the strategy of corporate environmental management the more the pressure from consumers the better the performance of
environmental management. Our suggestion is that we should foster responsible consumers and promote responsible consumption so we
can improve our environmental performance from the view of consumers.
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