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E ffect of Fim’ s D ifferentiation Strategy on
Price and Quality C anpetition G am e Equilibrium Solution

Gong R izhao and Liu L ng
(School of Busness Hunan Science and T echnology Un wersity)

Abstract Under such amarket as the consumers buy a comm odity in consideration of not only the price but also the quality leve]
there must be a price and quality com petition betw een two fim s if the wo fims both offer a product In ths paperwe find that wo fims
both m ust adopt the d ifferen tiation strategy n order © ach eve Nash equilbrim. Further if the degree of difference is much higher,
the enterprises and the consum ers are m ore advantageous under the price sensiivemarket On the other hand i the quality sensitive
matkel if themarkel s quality sensitive degree is relatively low, the enteprie and the consumers are more advantageous w ih the
increasing degree of d ifference W hile the sensitive degree ismedium, the entepries can choose the appropriate differentiation degree
and willm axi ize their and the consumers profits W hile the sensitive degree & very high the higher kvelof the difference them ore
profit the enterprses will obtain but the less equilibrim profits consun ers will benefit
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